
	 																	

	

    
 
 
 
 
 
October 6, 2017 
 
 
 
Robert Wolfson, Project Lead 
Colorado Springs Creative Collective 
c/o Downtown Ventures 
111 South Tejon Street, Suite 703 
Colorado Springs, Colorado 80903 
 
 
Artspace Projects and Swan Research and Consulting are pleased to provide the Report of Findings 
for the 2017 assessment of the Space Needs and Preferences of Artists and Creative Individuals in 
Colorado Springs, CO. 
 
The Report of Findings includes two discreet documents and is divided into two sections. The first is 
the Recommendations summary prepared by Artspace Projects. It is based on the Technical Report 
prepared by Swan Research and Consulting. This section presents Artspace’s observations and 
interpretations of key Technical Report findings as they relate to the creation of affordable space for 
artists and creatives in Colorado Springs.  
 
The second is the Technical Report prepared by Swan Research and Consulting. It comprehensively 
details survey data related particularly to those individuals who expressed an interest in new space for 
their distinct living and creative work space needs. 
 
Together these documents describe the substantial need for and interest in new live/work, 
studio/work-only and shared creative spaces in Colorado Springs and may be used to conceptualize 
and plan new spaces and space-based initiatives. 
 
We appreciate the opportunity to have worked with the Colorado Springs Creative Collective in the 
development and implementation of this study. 
 
 
Sincerely, 

       
Artspace Projects, Inc.    Swan Research and Consulting  
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RECOMMENDATIONS	
Based	on	the		
	
Survey	of	Artists’’	and	Creative	Individuals’ Space	Needs	and	Preferences	
	
Technical	Report		
prepared	by	Swan	Research	for	the	Colorado	Springs	Creative	Collective	
	

 
	

EXECUTIVE SUMMARY 
 
Artspace was contracted to determine if the demand for space serving the creative sector in 
Colorado Springs supports the creation of new space and if so, what types of spaces and amenities 
are most needed. It is one step in a larger feasibility process that also looks at the potential to fund 
space, to secure sites/buildings at an affordable price, and to meet other community objectives 
including for example, affordable housing, economic development, and the retention and growth 
of the creative sector.  
 
The Technical Report prepared by Swan Research comprehensively details the study findings. 
Artspace uses its experience in the field of affordable art facility development to interpret the 
Technical Report findings and make its market-based recommendations for new space. There are 
other factors beyond market need that will influence a final project concept, including for example: 
funder priorities; civic leader priorities; site opportunities and restrictions; and planned or executed 
development projects that help to address the need for new spaces.  
 
Based upon the data collected through a survey of individual artists and creatives (736 respondents), 
Artspace has determined that there is a substantial need for new space serving the creative sector 
in Colorado Springs. If civic and community leaders wish to support the creative sector through 
the development of new space opportunities, Artspace makes the following recommendations.  
 

• Create up to 70 units of affordable artist housing. 
 

• Create up to 50 new affordable private studio/creative work-only spaces in addition to 
live/work housing. 

 
• Price most private studio/creative work spaces up to a maximum of $300 a month with an 

emphasis on those between $100 and $200 per month. Provide a variety of space sizes 
within this rental range with an emphasis on those between 200 and 500 square feet. 

 
• Encourage local entrepreneurs, nonprofits and/or creative businesses to address the need 

identified in this study for short-term or occasional access to shared creative space and 
specialized equipment through new ventures and expanded programming.  
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Other highlights of the study include:  
 

• New space in Colorado Springs would predominately serve local artists, and those who 
have left but would return for the opportunity of new affordable space. Investment in new 
space can be considered an investment in the local creative economy and creative 
workforce. 

 
• Affordable artist housing could help retain artists who otherwise may consider relocating 

from Colorado Springs. See Table 3. 
 

• New affordable housing will be multi-generational. Artists of all ages have expressed 
interest (Table 6).  

 
• The most preferred shared creative spaces (that would be available through a short-term 

rental agreement or membership basis) are active spaces that would add vibrancy to a new 
multi-use facility or street frontage: Gallery/Exhibition space, Classroom/Teaching space 
and a Pop-up gallery or similar retail space (Table 37). 

 
 
 
 DEMAND FOR NEW SPACE 
Arriving at a concept plan 
 
 
HOUSING 
The Technical Report states that 235 individuals are interested in relocating to affordable housing 
“specifically designed for artists, creative individuals and their families”. In our experience, the 
market threshold for an affordable housing financed project 1  requires a minimum threefold 
redundancy, meaning that we recommend identifying at least three interested respondents for each 
live/work space created.2 Forty-seven of the interested respondents indicated that another member 
of their household also took the survey and may have also expressed an interest in new housing. 
This could represent 24 potential duplicates. For this reason, we suggest conservatively reducing 
the overall interest number by 24 for a new total of 211. 
 
The 3:1 formula applied to this dataset suggests that up to 70 new, affordable artist live/work 
housing units in Colorado Springs are supported by the market need (211/3). This maximum 
number of new housing is based on market interest only. Other factors influence feasibility and 
conceptualization of new space. 
                                                
1 An affordable housing financed project is an Artspace model that combines public and private funding to 
ensure long-term, self-sustaining, affordable housing for artists. A primary tool is the federal Low-Income 
Housing Tax Credit program which drives private equity investment.  
2 The triple redundancy method accounts for factors that may influence housing recommendations including:  
59% of the interested artists reported household incomes that are at or below 60% of the Area Median Income; 
and 12% of interested artists are currently full-time students. Their household compositions and incomes are 
likely to change after graduation. 
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PRIVATE STUDIO AND CREATIVE WORK SPACE 
When calculating the demand for private studio or creative work space, we use the number of 
artists interested only in ongoing studio or creative work space and not those who also express 
interest in live/work space.  
 
We recommend creating up to 50 private studio or creative work spaces. We arrive at this using a 
3:1 redundancy methodology. One hundred and fifty (150) respondents are interested only in a 
private studio or creative work space option in Colorado Springs (see Figure 4 of the Technical 
Report). Adhering to this maximum will prevent overbuilding for the market, if live/work space is 
also created or if some artists choose to share space, rather than be a sole studio occupant. The 
value of this recommendation relies on a diverse selection of private studio and creative work space 
options that reflect the size, cost, amenities and features needed or preferred by the interested 
artists.   
 
If no live/work space is created in Colorado Springs, then the maximum threshold could be raised 
to include up to the full 250 artists interested in ongoing private studio or creative work space. In 
this event, up to 83 new studio or creative work spaces in Colorado Springs are supported by the 
market (250/3). A phased approach to introducing new space is recommended however, since 
studio space rental, like commercial space, is subject to greater market fluctuations than housing.  
 
 
SHARED CREATIVE SPACE AND SPECIALIZED EQUIPMENT  
 
With 424 artist survey respondents expressing interest in accessing shared creative spaces and 
specialized equipment through short-term or occasional rental agreements or on a membership 
basis (see Figure 5 of the Technical Report), we strongly recommend including shared creative 
spaces in any new multi-use space initiatives resulting from this study as well as identifying other 
opportunities in Colorado Springs to introduce new shared space models.  
 
The information contained in Table 37 of the Technical Report describes the types of spaces that 
are most preferred by those interested in short-term or occasional access to shared creative space 
and specialized equipment. This information may inspire local entrepreneurs, nonprofit 
organizations or creative businesses to develop and operate new shared space in the context of a 
new multi-use facility, as a stand-alone venture, or as an extension of existing programming.  
 
While the priority should be to address the “most preferred” space needs identified in the Technical 
Report, operators should also consider other spaces and equipment that have been identified as 
desirable but not among the “most preferred”. For example, there is still notable interest in a 
Ceramics and/or Clay studio/Kiln, a computer room with design software, 
networking/meeting/lounge and co-working space. A black box, flexible Theatre/Performance 
space is of interest to 77 artists (18%) and a music recording studio is of interest to 81 artists (19%) 
and would help to address space needs in the performing arts community.  
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PLANNING AND DESIGN  
 
Concept planning for new space involves more than just overall demand for housing and 
studio/creative work spaces. Location, rental costs, shared amenities, size and design features all 
impact marketability. Below are some market-based factors uncovered in this study to consider in 
the initial conceptual development of new space whether conceived as a single large scale, multi-
use model or multiple small and modest space offerings.  New space does not need to be in an area 
of highest interest, but the impact on marketability should be considered when deciding how much 
space to build. A promotional campaign and conversations with the creative community during the 
development phase can help to bring the creative community along on the space decision process.  
 
LOCATION OF NEW SPACE/FACILITY 
Interested respondents were given the opportunity to state their location preferences. To the extent 
feasible future space initiative(s) should be created in an area(s) that is among the most preferred 
by the interested artists.  
 
The responses of subgroups that were asked to choose locations they would consider can be found 
in the Technical Report, Tables 1 and 25. It is important to note that artists faced with only one 
option for new space, may choose to relocate to an area that was not their most preferred, but 
space will be the most marketable in the geographic areas of greatest interest to all interested 
respondents.  
 
For those artists interested in housing and/or private studio/creative work space the location 
preferences are consistent. The Downtown Creative District and the area west of I-25/Old 
Colorado City would garner the most interest. 
 
If creating a project or introducing new space in a neighborhood that is NOT among the most preferred locations, the 
overall number of housing or private studio/creative spaces should be reduced by the development team. The interest 
level drops significantly for other neighborhoods. Alternatively, a robust outreach campaign that 
engages the creative sector in the location decision making process is recommended.  
 
 
LIVE/WORK UNIT COMPOSITION 
The number of bedrooms required by artists interested in live/work space, trends toward one- and 
two-bedroom units (see Table 15 of the Technical Report).  
  
When deciding housing-unit composition the market study findings are important, but there are 
other influencing factors to consider. For example, the site size or layout of the building being 
considered for adaptive reuse; funder priorities (including the Low-Income Housing Tax Credit 
program); local codes and zoning regulations; and, the project’s pro-forma. However, when 
calculating unit composition based on the results of the market study only (a good place to begin 
testing assumptions), a three-fold redundancy method can again be employed. This approach 
results in a maximum of 7 efficiency/studio units, 27 one-bedroom units, 26 two-bedroom units, 
8 three-bedroom units, and 2 units with four or more bedrooms. Note that these totals are adjusted 
to maintain the recommended maximum of 70-units. See Table 15 for more information about the 
bedroom counts preferred by interested respondents.  
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RENT AFFORDABILITY: LIVE/WORK and HOUSING-ONLY 
Artspace’s residentially zoned, artist live/work projects rely on affordable housing programs like 
state allocated, federal Low-Income Housing Tax Credits (LIHTC), for financial feasibility. This 
and other HUD regulated funding programs require that households fall below set income limits. 
Table 10 of the Technical Report indicates that 59% of the interested artists reside in households 
that would qualify for affordable housing. Affordable housing resources like the LIHTC would be 
a good match for a large-scale project in Colorado Springs. In tandem with income limits are 
maximum rental rates that may be charged. Table 19 of the Technical Report, provides information 
about what interested respondents say they can pay for new live/work space which can be 
compared to HUD limits and be used to inform a project’s operating budget.  
 
The 2017 HUD published monthly rental rates for El Paso County; Colorado Springs, CO HUD 
Metro, for households qualifying between 30% of AMI and 60% of AMI are as follows: 
 
-Efficiencies ranging between $387 and $774 
-One-bedrooms ranging between $414 and $828 
-Two-bedrooms ranging between $497 and $994 
-Three-bedrooms ranging between $574 and $1,148 
-Four-bedrooms ranging between $640 and $1,281 
 
Nearly all of the artists interested in live/work space will find these rents affordable. Some who 
state an ability to pay more than the highest allowable rents under HUD would find these rents 
very affordable, assuming they income qualify per HUD guidelines. A developer may also set rents 
below these limits if the project will remain financially sustainable in doing so. Further, a “utility 
allowance” is set by HUD in recognition that utility payments and rent should both be considered 
when determining the maximum that a household can pay. This results in base rents that are even 
lower than HUD published maximums.  
 
 
RENT AFFORDABILITY, SQUARE FOOTAGE & LEASE TERMS: PRIVATE 
STUDIO/CREATIVE WORK SPACE 
Table 31 of the Technical Report shows the square footage needs of the artists interested in 
ongoing private studio/creative work space, which can be compared to what artists are able to pay 
for that space (Table 34), if rented separately from housing. Whether a new facility that incorporates 
multiple studio spaces under one roof is created, or multiple developers and building owners make 
existing spaces available to artists, knowing what artists can afford and how much space they need 
is critical. 
 
Based on the data in Table 31 we recommend that most new studio spaces measure 500 sq. ft. or 
less. This strategy will serve 78% of the interested artists. A variety of space sizes could be 
introduced within this range. For example, spaces that are under 200 sq. ft., spaces that are 200-
350 sq. ft. and spaces that are 351-500 sq. ft. These ranges match those in Table 31. An emphasis 
on spaces measuring 200 -350 sq. ft. is recommended as this appeals to 42% of the interested 
artists. Incorporating some larger spaces is also supported, but what artists can pay for space on a 
square footage basis may not be commensurate. Therefore, we recommend pre-leasing, collecting 
letters of interest, and/or developing a waiting list for planned studios larger than 500 sq. ft.  
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For 86% of these artists, affordable space is a total monthly rent that does not exceed $400. There 
are so few artists who are willing to pay more, that we recommend that nearly all (if not all), private 
studio/work space rents remain at or below $400 with many priced at $200 or less per month. 
Based on the data in Tables 31 and 34 we believe most artists will require space that rents below 
$1.25 per square foot.  
 
 
 
PRIORITIZING DESIGN FEATURES AND AMENITIES  
The opportunity for safe, affordable space in a supportive creative community may be sufficient 
for artists to relocate or rent long-term studio/creative work space. If those spaces and buildings 
also incorporate the design features and amenities that artists say they prefer, then the artists are 
better served and spaces are more leasable.  
 
Information about which features and amenities are preferred can be found in Tables for the 
following types of spaces: 
 
Affordable Live/Work space (preferred features), Table 12 
Live/Work Space (shared amenities and design features), Table 13 
Private Studio/Creative Work Space (features), Table 32 
Private Studio/Creative Work Space (shared amenities and features), Table 33 
 
Most of the most preferred features and amenities could be easily incorporated into new space and 
offered free of charge to long-term renters. Some will significantly affect conceptual plans and project costs 
including the “direct outdoor access” preferred by artists interested in live/work space and “floor to ceiling” walls 
preferred among those seeking studio/work only space.  
 
In general, we recommend prioritizing the “most preferred” features and amenities and programs 
for each type of space built. In the event of a mixed-use project where several types of spaces may 
co-exist, amenities that are most preferred across subgroups will have the greatest impact and 
should receive highest priority. For example: 
 

• Air Conditioning is important to those interested in live/work and private studio/creative 
work space. A construction budget should assume a full HVAC system whether the spaces 
will include studio, housing or both.  

• Gallery/Exhibition space is very important to all three subgroups, those interested in 
live/work, studio/work space and shared creatives spaces and specialized equipment. 
Incorporating fee-free spaces for the display and presentation of creative work will increase 
the artists’ professional and economic opportunities. Programmable space of this type will 
also increase street activity and vibrancy. 

• Design live/work and private studio/creative work spaces with direct outdoor access. 
While it is unlikely that every space will have such access, a well-designed project would 
make use of ground floor and multi-level private and shared patios and courtyards and 
rooftops to provide numerous opportunities for artists to work out doors.  

• New live/work and studio/creative work space should offer abundant natural light to 
artists who require it for their work. 
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• Efficient space design will maximize storage opportunities for the artists who require it. 
Lofted spaces and storage closets in live/work units and studio spaces is recommended, as 
is storage space in common areas.  

 
Amenities and features considered for new space, should not be limited to the “most preferred”. There are other 
selections that would still benefit many and may be easy and affordable to include. We recommend that developers of 
new space review all the lists to see which of the features/amenities/programs align well with their particular project, 
space, building or site. 
 
 
OTHER CONSIDERATIONS  
 

• Strong interest was expressed in receiving information about the project, being added to 
an interest list and volunteering to advance the effort (page 33). This further increases our 
confidence in the market. Contact information is provided separately from this report and 
interested artists should be kept up to date and advised of any progress toward the 
realization of new creative space in Colorado Springs. These interest groups could also be 
contacted to test project concept and business plan assumptions as they evolve, including 
fees or membership rates that could be charged for new shared creative spaces and 
specialized equipment. 

 
• The responding, interested artists largely reflect the diversity quotient for Colorado Springs3 

(Table 7). Even so, ongoing outreach is recommended in order to be sure that everyone in 
the community is aware of new space opportunities and can participate in the process.  

 
• A rental space model is supported by the study (Table 14). However, with 67% of interested 

artists also interested in condominium ownership, there is an opportunity to introduce 
multiple live/work hosing models to the community.   

 
• Most of the artists interested in live/work space would use alternative modes of 

transportation if available, in effect reducing their reliance on driving (Table 17). Locating 
new housing within ¼ or ½ mile of a transit stop or shared-bike or car system if available, 
is recommended. With Colorado Spring’s healthy living focus, new space could be designed 
and sited to support the community’s identity and biking system. Even so, a new artist 
housing development will require adequate onsite or nearby parking to meet the stated 
need. 

 
• Table 18 demonstrates the importance of an adequate Internet system to support the 

interested artist’s creative work and access to education. Artists interested in studio/work-
only space also indicated a need for a system that supports large files and graphic use (see 
Table 32). Development plan(s) and budget(s) for new space should consider how best to 
provide the needed technology support to the artists community.  

 
 
                                                
3 Per 2010 data, source: www.factfinder.census.gov 
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CONCLUSION 
 
The Arts Market Study revealed a substantial need for a variety of spaces serving Colorado Springs’ 
creative community. New affordable artist live/work housing, private studio/creative work space 
and shared creative space and specialized equipment for individuals are all well supported by the 
study.  
 
We highly recommend that the information contained in this report be used to advance the 
development of new creative spaces and a multi-use, creative facility(s) in Colorado Springs.  
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Introduction 

 
 
Colorado Springs Creative Collective, a group of local artists and creative professionals, in 
partnership with Artspace Projects, the nation’s leading non-profit real estate developer of 
affordable arts facilities, have conducted a study of the space needs and preferences of artists, 
creatives and others in the creative community living and working in Colorado Springs and 
the Pikes Peak region. The study began with a visit by Artspace staff to Colorado Springs in 
August 2016 to share the project concept at several community meetings and gauge support.  
 
The second phase of the study was the collection of data through an online survey to 
determine if there is enough demand to warrant new space, and if so, the nature of that space. 
The results of the survey will assist in promoting the development of a mixed-use arts facility 
as well as potential independent space opportunities where artists, creatives and makers of all 
disciplines may live and work, create, practice, perform, showcase art and engage with the 
public in Colorado Springs.  
 
Funding and/or support for the study was provided by the Bee Vradenburg Foundation, 
Economic Development - City of Colorado Springs, COPPeR, the Downtown Development 
Authority, the El Paso County Housing Authority, the H. Chase Stone Trust, the Joseph 
Henry Edmondson Foundation, and individual donors. 
 
Artspace Projects and Swan Research and Consulting designed the survey with the following 
objectives: 

 

• Quantify the demand for affordable live/work space, ongoing private studio and 
creative work space, and shared creative spaces and specialized equipment that can 
be accessed on a short-term or occasional basis through a paid membership or 
other rental arrangement in Colorado Springs. 
 

• Articulate specific design elements, amenities, equipment, types of space and 
building features that artists and creative individuals prefer or require, as well as 
preferred locations. 

 

• Describe the artists and creatively involved individuals; their arts and creative 
activities, current living and working arrangements, and how much they can pay 
for new live/work space, private studio and creative work space, and other creative 
spaces and specialized equipment. 

 
This report provides a summary of the data obtained from those who completed the survey, 
particularly those artists and creative individuals who indicated an interest in affordable 
live/work space, private studio or creative work space, and other creative space and specialized 
equipment. Specific information regarding the survey methodology and Steering Committee 
members is provided in Appendix A. Current residence data for interested survey respondents 
is provided in Appendix B.   
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Executive Summary 

 
 
736 individuals completed the Colorado Springs Survey of Artists’ and Creative Individuals’ 
Space Needs and Preferences. The survey findings indicate substantial demand for a variety 
of living and creative working spaces in Colorado Springs (Figure 1). 

 
235 of the survey respondents (32%) expressed interest in relocating to an affordable artists’ 
live/work community specifically designed for artists, creative individuals, and their 
families in Colorado Springs (these respondents will be referred to as the “interested artists” 
throughout this report). 83% of these interested artists currently reside in Colorado Springs 
and 12% have lived there in the past.  
 
Demand is also evident 
in the response of 250 of 
the survey respondents 
(34%) who expressed 
interest in renting 
private studio or 
creative work space 
(referred to as “studio 
space” throughout this 
report) on an ongoing 
basis in Colorado 
Springs. 150 of these 
respondents were 
interested in renting 
private studio space but 
not live/work space, 
while 100 were 
interested in both 
private studio space and 
live/work space. 

 
There is also demand for shared creative spaces and specialized equipment that artists and 
creatives could access through a paid membership or other short-term or occasional rental 
arrangement in Colorado Springs. 424 of the survey respondents (58%) expressed interest in 
accessing shared creative space and specialized equipment. 226 of these respondents 
are only interested in accessing shared creative space and specialized equipment, while 198 
also expressed interest in live/work space and/or ongoing private studio space. (For the 198 
artists interested in shared creative space and specialized equipment and other space, it is 
reasonable to assume that they may choose shared creative space and specialized equipment 
as well as ongoing private studio space rental and/or relocation to live/work space in 
Colorado Springs).   
  

Relocate to 
live/work 

community 
(235; 32%)

Rent private 
studio or 

creative work 
space 

(250; 34%)

Access shared 
creative space & 

specialized 
equipment 
(424; 58%)

Figure 1:  Interest in Arts Facility 
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Artists Interested in Relocating to Live/Work Space (235): 
 

w The areas of greatest interest for relocation to live/work space are the Downtown 
Creative District (81%) and the neighborhood west of I-25/Old Colorado City 
(74%).  

 

w The artists interested in live/work space represent a wide range of arts, cultural 
and creative industries. The most common are painting/drawing, art gallery/ 
exhibition space/curatorial, music and arts education/instruction. 

 

w 40% of the interested artists are 30 years of age or younger, and 29% are over 50 
years of age.  

 

w 63% identify as female. The majority of the interested artists (77%) are White/ 
Caucasian, 9% are Multiracial/Multiethnic, and 5% are Hispanic/Latino. 

 

w 59% have attained at least a Bachelor’s degree, and 18% have obtained an 
additional post-graduate degree.  34% have completed some college course work 
or attained a 2-year degree.  12% are currently full-time students at a college or 
university. 

 

w 63% have households comprised of at least one other adult, while 37% reside as 
single adults. The large majority (79%) currently do not have children in the home.  

 

w 34% of the interested artists have household incomes of $20,000 or less per year. 
Many (59%) report annual household incomes that fall at or below 60% of the 
area median income for household size (HUD FY2017: Colorado Springs; El Paso 
County FMR Area). 55% of the interested artists earn less than 10% of their 
income from their art or creative work, while 19% make more than half of their 
income from their art or creative activities. 

 

w 93% indicated an interest in renting their new live/work space, and 67% selected 
condominium ownership as an acceptable option.  

 

w The interested artists require living spaces of varied sizes.  Many (36%) require a 
one-bedroom unit, and approximately half (51%) need two or more bedrooms. 

 

w Adequate parking is also important, as almost all (94%) of the interested artists 
would want at least one parking space with their unit, and many (43%) need two 
or more spaces. 
 

w The interested artists identify abundant natural light, air conditioning, and direct 
outdoor access as the features that would be most important for their art or 
creative work in their live/work space. High ceilings over 10 feet and 
soundproofing are also important. With respect to the design features and shared 
amenities the interested artists prefer in the building where they would live, 
gallery/exhibition space, a community garden, general-use studio/flex space, and 
additional storage were identified as most important. 

 

w Live/work units priced in the range of $500 - $800 per month will be practicable 
for approximately half (53%) of the interested artists, while 28% could afford $900 
- $1,200. 
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Artists Interested in Ongoing Private Studio Space Rental (250): 
 

w As with live/work space, the areas of greatest interest for ongoing private studio 
space are the Downtown Creative District (85%) and the area west of I-25/Old 
Colorado City (64%).  

 

w 84% of the artists interested in renting ongoing private studio space currently 
reside in Colorado Springs, and 12% have lived there in the past. 
 

w The most common arts, cultural and creative industries of these artists are 
painting/drawing, art gallery/exhibition space/curatorial, and arts education/ 
instruction. 

 

w 42% of these interested artists currently do not have space they use only for their 
art or creative work. Many (46%) use space within their home for their art or 
creative work, while 22% currently rent or own studio or other creative work space 
outside their home. 22% do not have the space they need for their art or creative 
work. 

 

w Approximately half (53%) indicate they could afford $101 - $300 per month for 
this space, 20% could pay $100 or less, and a small number (8%) could pay more 
than $500 each month for their creative space (paid in addition to costs for 
housing). 

 

w The most important shared amenities/building design features identified by the 
artists interested in ongoing private studio space were gallery/exhibition space, 
additional storage, a networking/meeting/lounge space, and a utility sink with 
trap. Important features for their private studio or creative work space include 
abundant natural light, high-speed/high-bandwidth Internet access, floor to ceiling 
walls separating adjacent studios, and air conditioning. 

 
 
Artists Interested in Accessing Shared Creative Space and Specialized Equipment 
(424): 

 
w Similar to the artists interested in live/work space and private studio space, most 

of those interested in accessing shared creative space and specialized equipment 
currently reside in Colorado Springs (82%) or have lived there in the past (14%). 

 

w These interested artists participate in many different arts, cultural and creative 
industries. The most common are painting/drawing, arts education/instruction, 
and music. 

 

w The types of shared creative spaces and specialized equipment these respondents 
are most interested in accessing are a gallery or exhibition space, a 
classroom/teaching space, a pop-up gallery or similar retail space, a ceramics 
and/or clay studio/kiln, a computer room with design software, networking/ 
meeting/lounge space, co-working space, and a woodworking shop and 
equipment. 
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Figure 2:  Interest in All Types of  Space

Summary of Survey Results – Artist Space Needs and Preferences 
 
The 736 respondents who completed the Survey of Artists' and Creative Individuals' Space 
Needs and Preferences were asked three key questions regarding the development of new 
live/work and arts/creative spaces:  
 

• Would you relocate to an affordable artists' live/work community specifically designed for artists, 
creative individuals and their families in Colorado Springs, CO? 

• Would you rent private studio or creative work space, specifically designed for artists and creative 
individuals, on an ongoing basis in Colorado Springs, CO? 

• Would you access shared creative space and specialized equipment through a paid membership or other 
short-term or occasional rental arrangement in Colorado Springs, CO? 

 
The data in this section of the report show the space needs and preferences, current living and 
creative work space arrangements, and descriptive information for the groups of artists and 
creative individuals who responded affirmatively to these questions. (Note: There is overlap 
among these groups – that is, a respondent could indicate interest in one, two or all three types 
of space.). Selected data is also provided for the entire survey sample. The full set of data for 
all respondents is provided in a separate spreadsheet. 
 
The level of interest in each type of space is presented in Figure 2. Many of the survey 
respondents (58%) expressed interest in accessing shared creative space and specialized 
equipment through a paid membership or other short-term or occasional rental arrangement. 
34% are interested in renting private studio or creative work space on an ongoing basis, and 
32% would relocate to an affordable artists’ live/work community in Colorado Springs. 
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Figure 3:  Would you relocate to an affordable  live/work 
community, specifically designed for artists, creative 
individuals and their families in Colorado Springs?

 
RELOCATION TO A LIVE/WORK COMMUNITY:  INTERESTED ARTISTS 
 
Two-hundred thirty-five (235) of the survey respondents (32%) expressed interest in 
relocating to an affordable artists’ live/work community specifically designed for artists, 
creative individuals, and their families in Colorado Springs, CO (Figure 3). 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Downtown Creative District and the area west of I-25/Old Colorado City were the 
neighborhoods of greatest interest to those who indicated they would relocate to a new arts 
community (Table 1). (Additional areas of interest are provided in Appendix C). 
 

Table 1:  Interest in Selected Areas of Colorado Springs*  
 
Areas 

“yes” responses 
# % 

Downtown Creative District 191 81.3 
West of I-25/Old Colorado City 173 73.6 
South of Las Animas Street 67 28.5 
North of Fillmore Avenue 65 27.7 
East of Hancock Avenue 52 22.1 
Other, please specify 34 14.5 

    *Respondents may have selected multiple areas. 
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The large majority (83%) of respondents interested in live/work space currently reside in 
Colorado Springs (Table 2). Twelve percent (12%) do not live there currently, but have lived 
there in the past. (Detailed current residence data is provided in Appendix B).   
 

Table 2:  Colorado Springs Residence 
 
Ever Lived in Colorado Springs? 

“yes” responses 
        #      % 

I currently live in Colorado Springs 195 83.0 
Yes, but not currently 27 11.5 
No 13 5.5 
Total 235 100.0 

 

 

The survey respondents who currently reside in Colorado Springs were asked if they had 
considered leaving Colorado Springs, and if so, if the opportunity to have affordable artist 
live/work space would encourage them to remain in Colorado Springs. Nearly three-quarters 
indicated that it would. Twenty-one percent (21%) have never considered leaving Colorado 
Springs (Table 3).   
 

Table 3:  Influence Remaining in Colorado Springs 

 
“yes” responses 

(195) 
        #      % 

I have considered leaving Colorado Springs and this opportunity 
would encourage me to stay 

144 73.8 

I have not considered leaving Colorado Springs 41 21.0 
I have considered leaving Colorado Springs and this opportunity does 
not impact whether I remain in or move away from Colorado Springs 

10 5.1 

Total 195 *99.9 
      *Does not equal 100.0% due to rounding. 
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The interested artists participate in a wide range of arts, cultural and creative industries (Table 
4). The most common are painting/drawing, art gallery/exhibition space/curatorial, music 
and arts education/instruction (Additional arts, cultural and creative industries identified by 
the interested artists are provided in Appendix C).  
 

Table 4:  Arts, Cultural and Creative Industries* 
 
 

“yes” responses total responses 
# % # % 

Painting/Drawing 90 38.3 234 31.8 
Art gallery/Exhibition space/Curatorial 53 22.6 139 18.9 
Music (vocal/instrumental/recording/composition) 53 22.6 142 19.3 
Arts education/instruction 49 20.9 142 19.3 
Writing/Literary arts 40 17.0 107 14.5 
Mixed media 37 15.7 109 14.8 
Theater arts (acting, directing, production, etc.) 35 14.9 94 12.8 
Performance art 34 14.5 80 10.9 
Photography 34 14.5 121 16.4 
Crafts/Fine crafts 32 13.6 112 15.2 
Graphic arts/design 25 10.6 88 12.0 
Dance/Choreography 23 9.8 51 6.9 
Digital arts (computer/multimedia/new media, etc.) 23 9.8 65 8.8 
Installation art 23 9.8 55 7.5 
Arts administration/Arts advocacy 20 8.5 67 9.1 
Fire arts (ceramics, glass, 
metalworking/metalsmithing) 

19 8.1 59 8.0 

Film/Video/Television/Digital/Web-based 
entertainment production 

18 7.7 47 6.4 

Sculpture 18 7.7 57 7.7 
Fiber/Textile arts/Fashion/Costume design 17 7.2 54 7.3 

   *Respondents may have selected multiple industries; table includes options selected by at least 7% of interested artists.   
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Sixty-three percent (63%) of the interested artists identify as female (Table 5).  

 
Table 5:  Gender* 

 
Gender 

“yes” responses total responses 
# % # % 

Female 149 63.4 468 63.6 
Male 76 32.3 248 33.7 
Transgender/Transsexual 4 1.7 5 0.7 
Genderqueer 11 4.7 12 1.6 
Something else 1 0.4 2 0.3 
Prefer not to answer/Not answered 3 1.3 13 1.8 

      *Respondents may have selected multiple options. 

 

 
Many (40%) of the interested artists are 30 years of age or younger, and 29% are over 50 years 
of age (Table 6).  

 

Table 6:  Age 
 
Age 

“yes” responses total responses 
#        % #        % 

20 years or younger 15 6.4 25 3.4 
21 - 30 years 80 34.0 161 21.9 
31 - 40 years 48 20.4 148 20.1 
41 - 50 years 23 9.8 121 16.4 
51 - 60 years 43 18.3 130 17.7 
61 - 70 years 22 9.4 119 16.2 
Over 70 years 4 1.7 32 4.3 
Total 235 100.0 736 100.0 
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Approximately three-quarters (77%) of the interested artists are White/Caucasian. Nine 
percent (9%) are Multiracial/Multiethnic, and 5% are Hispanic/Latino. (Table 7).  
 

Table 7:  Ethnicity 
 

Ethnicity 

“yes” responses total responses 
# % # % 

Multiracial/Multiethnic 22 9.4 42 5.7 
Black/African American 5 2.1 11 1.5 
Hispanic/Latino 11 4.7 29 3.9 
Asian 7 3.0 11 1.5 
Pacific Islander/Native Hawaiian 2 0.9 4 0.5 
Native American/American Indian/Alaskan Native 3 1.3 6 0.8 
White/Caucasian 180 76.6 611 83.0 
Something else 4 1.7 13 1.8 
Not answered 1 0.4 9 1.2 
Total 235 *100.1 736 *99.9 

  *Does not equal 100.0% due to rounding. 
 

Fifty-nine percent (59%) of the interested artists have at least a Bachelor’s degree, and 18% 
have obtained a post-graduate degree (Table 8).  Thirty-four percent (34%) have completed 
some college course work or attained a 2-year degree. 

Table 8:  Education 
 “yes” responses total responses 
Highest Level of Education # % # % 
Some high school course work 1 0.4 2 0.3 
High School/GED 17 7.2 45 6.1 
Some college course work or 2-year degree 79 33.6 198 26.9 
Bachelor’s degree 75 31.9 221 30.0 
Some post-graduate work 20 8.5 75 10.2 
Post-graduate degree 43 18.3 195 26.5 
Total 235 *99.9 736 100.0 

  *Does not equal 100.0% due to rounding. 
 
 Twelve percent (12%) are currently full-time college or university students (Table 9).  
 

Table 9:  Student Status 
 “yes” responses total responses 
Full-time College or University Student?          #           %            #           % 
Yes 28 11.9 55 7.5 
No 207 88.1 681 92.5 
Total 235 100.0 736 100.0 
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Table 10 contains information regarding the annual household incomes of the interested artists 
by household size. The shaded area denotes the number of interested artists who fall at or 
below sixty percent of the median income for the area encompassing Colorado Springs, CO. 
Fifty-nine percent (59%) of the interested artists report gross annual household incomes that 
fall at or below 60% of the area median income for household size (HUD FY2017: Colorado 
Springs; El Paso County FMR Area). Thirty-four percent (34%) of the interested artists have 
household incomes of $20,000 or less per year.  Eleven percent (11%) have annual household 
incomes greater than $75,000. 
 
 

Table 10:  Income by Household Size (# of Interested Artists)* 
 --------------------------------Household Size-------------------------------- 

Annual Household 
Income 1 2 3 4 5 or more Total 

       Under $10,000 7 6 5 3 0 21 
$10,000 - $15,000 15 11 3 1 0 30 
$15,001 - $20,000 12 10 6 1 1 30 
$20,001 - $25,000 5 8 3 4 2 22 
$25,001 - $30,000 10 7 2 0 2 21 
$30,001 - $35,000 9 7 1 1 1 19 
$35,001 - $40,000 4 4 1 0 1 10 
$40,001 - $45,000 5 1 2 0 1 9 
$45,001 - $50,000 0 3 0 0 2 5 
$50,001 - $55,000 1 6 1 0 1 9 
$55,001 - $60,000 2 5 0 1 3 11 
$60,001 - $65,000 2 3 0 0 0 5 
$65,001 - $75,000 4 5 0 3 2 14 
$75,001 - $85,000 0 3 0 0 2 5 
$85,001 - $100,000 1 3 1 1 1 7 
Over $100,000 2 6 1 1 3 13 
Prefer Not to Answer 0 1 0 2 1 4 
Total 79 89 26 18 23 235 

 *Shaded area denotes incomes at or below 60% of the regional median income.  The FY2017 median income for a household of 4 is $73,600. 
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Over half (55%) of the interested artists currently earn less than ten percent of their income 
from their art or creative work (Table 11). Nineteen percent (19%) earn more than half of 
their income from their art or creative work.   
 
 

Table 11: Percentage of Income from Art or Creative Work 
 
% of Income from Art/Creative Work 

“yes” responses total responses 
          #      %         #       % 

Less than 10% 130 55.3 447 60.7 
10% - 25% 41 17.4 105 14.3 
26% - 50% 20 8.5 46 6.3 
51% - 75% 11 4.7 38 5.2 
76% - 100% 33 14.0 100 13.6 
Total 235 *99.9 736 *100.1 

    *Does not equal 100.0% due to rounding. 
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Relocation to a Live/Work Community:  Needs and Preferences for 
Live/Work Space 
 
  
The data provided in this section summarizes the interested artists’ responses to questions 
regarding their preferences and needs related to new live/work space. 
 
The interested artists were asked to select, from a list provided, up to four features that would 
be most important for their art or creative work in their live/work space. Abundant natural 
light was selected by 71% of the interested artists and air conditioning and direct outdoor 
access were each selected by 40% of the interested artists (Table 12). (Additional important 
work space features identified by the interested artists are provided in Appendix C). 
 

Table 12:  Preferred Features* 
 
Features 

“yes” responses 
# % 

Abundant natural light 167 71.1 
Air conditioning 95 40.4 
Direct outdoor access (e.g. roll-up door, balcony, etc.) 95 40.4 
High ceiling (over 10 feet) 81 34.5 
Soundproofing 78 33.2 
Large storage closet 70 29.8 
Washer/Dryer hook-ups in unit (in addition to shared laundry room) 70 29.8 
Utility sink with trap 52 22.1 
Special ventilation 44 18.7 
Track lighting 18 7.7 

     *Respondents may have selected multiple features; table includes options selected by at least 7% of interested artists. 
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The interested artists were also asked to identify up to five types of shared amenities and design 
features that would be most important to them in the building where they would relocate to 
live/work space (Table 13). The most preferred amenities or design features were a 
gallery/exhibition space (43%), a community garden (42%), general-use studio/flex space 
(40%), and additional storage (40%). (Additional preferred shared amenities and design 
features identified by the interested artists are provided in Appendix C).  
 
Table 13:  Preferred Shared Amenities and Design Features in a Live/Work Facility* 

 
Shared Amenities/Design Features 

“yes” responses 
# % 

Gallery/Exhibition space 101 43.0 
Community garden (ground or rooftop) 99 42.1 
General-use studio/flex-space 95 40.4 
Additional storage 93 39.6 
Classroom(s)/Teaching space 66 28.1 
Networking/Meeting/Lounge space 66 28.1 
Outdoor work area 66 28.1 
Sustainable design 66 28.1 
Business center (copier, fax, scanner, postage meter, etc.) 64 27.2 
Rehearsal space (dance, theater, performance art, etc.) 64 27.2 

Utility sink with trap 57 24.3 
Flex space for small-scale performances/readings/demonstrations 51 21.7 
Bicycle parking (indoors/secure) 48 20.4 
Sound proof practice room 44 18.7 
Fitness room 39 16.6 
Loading dock 28 11.9 

*Respondents may have selected multiple types of amenities/features; table includes options selected by at least 7% of interested artists. 
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When asked about their preferences regarding ownership or rental arrangements, 93% of the 
interested artists indicated they would accept a traditional rental arrangement, and 67% would 
be interested in owning a condominium (Table 14).  

 
Table 14:  Live/Work Ownership and Rental Arrangements* 

 
“yes” responses 

# % 
Renting 219 93.2 
Owning a condominium 157 66.8 
*Respondents may have selected both arrangements. 
 
Seventy-one percent (71%) of the interested artists would require one or two-bedroom units, 
while 16% require units with three or more bedrooms (Table 15).  
 

Table 15:  Bedrooms Needed x Household Size 
 
 
# of Bedrooms Required  

-------------------Size of Household-------------
- Total 

One Two Three 4 or 
more       #      % 

None (Studio/Efficiency) 18 7 3 3 31 13.2 
One 44 28 6 7 85 36.2 
Two 17 48 12 5 82 34.9 
Three 1 5 5 16 27 11.5 
Four or more 0 0 0 10 10 4.3 

Total 80 88 26 41 235 *100.1 
 *Does not equal 100.0% due to rounding. 
 
 
The large majority of interested artists (94%) require at least one parking space adjacent to 
their residence (Table 16). Forty-three percent (43%) need two or more spaces for parking.  

 
Table 16: Parking Spaces 

Number of Parking Spaces Needed 
“yes” responses” 

             #              % 

None 14 6.0 
One 121 51.5 
Two 91 38.7 
Three or more 9 3.8 
Total 235 100.0 
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The interested artists were asked which shared transportation options they would use on a 
frequent or regular basis to reduce their reliance on driving (Table 17). Approximately two-
thirds (67%) would bike, 53% would use public transportation and 52% would carpool.   
 

Table 17:  Alternative Transportation* 

Transportation Options 
       “yes” responses 

# % 

Biking 157 66.8 
Public transportation systems (e.g. bus, van pool, etc.) 124 52.8 
Carpooling 123 52.3 
Car sharing 92 39.1 
None of the above 29 12.3 

     *Respondents may have selected multiple transportation options. 
 
 
 
The interested artists were also asked for which online activities they access the Internet on a 
regular basis (Table 18). Most use the Internet for personal communication (94%), for their 
creative business work (74%), for entertainment (73%) and for accessing education (67%). 
(Additional online activities for which interested artists access the Internet on a regular basis 
are provided in Appendix C). 
 

Table 18:  Most Common Online Activities* 

Online Activities 

“yes” responses 
#      % 

Personal communication (non-work-related email, social networking, IM, Skype, etc.) 220 93.6 
Creative business work (managing an Etsy account, file sharing/cloud storage, 
uploading original content, managing a website, audition submissions, etc.) 

175 74.5 

Entertainment (streaming/downloading content, gaming, etc.) 171 72.8 
Accessing education (taking online classes, researching, streaming seminars/talks/how-
to videos, etc.) 

157 66.8 

Other business work (accessing shared server, file sharing, communication, etc.) 116 49.4 
Delivering education (teaching online classes or web-based seminars, etc.) 38 16.2 

Other, please specify 13 5.5 
None -  I don't participate in online activities on a regular basis 2 0.9 

   *Respondents may have selected multiple online activities. 
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Table 19 contains information regarding the maximum amount the interested artists could pay 
monthly in combined housing and work space costs by size of space needed (number of 
bedrooms required). Approximately half (53%) could afford $500 - $800 per month for 
combined live/work space, while 28% could afford $900 - $1,200.  

 
Table 19:  Affordable Housing and Work Space Costs 

 
 
Combined Live/Work Space 
Maximum Monthly Amount 
(excluding utilities) 

------------Number of Bedrooms Needed------------- Total 

None 
(Studio/ 

Efficiency) 
One Two Three 4 or 

more # % 

$400 7 8 6 5 1 27 11.5 
$500 -  $600 11 30 20 3 1 65 27.7 
$700 - $800 7 26 21 4 1 59 25.1 
$900 - $1,000 3 11 24 4 2 44 18.7 
$1,100 - $1,200 0 7 9 3 2 21 8.9 
$1,300 - $1,500 2 1 1 3 2 9 3.8 
Over $1,500 1 2 1 5 1 10 4.3 
Total 31 85 82 27 10 235 100.0 
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Relocation to a Live/Work Community:  Current Studio/Creative  
Work Space 
 
 
When asked about their current studio or creative work space, half (50%) of the interested 
artists indicated that they currently do not have space they use specifically for their art or 
creative work (Table 20).   
 

Table 20:  Current Studio/Creative Work Space 
 
Have space used only for art or creative work? 

“yes” responses 
          #       % 

Yes 117 49.8 
No 118 50.2 
Total 235 100.0 

 
 
 
The survey respondents were asked about their current studio or creative work space 
arrangement (Table 21). Many of the interested artists (40%) use space within their home for 
their art or creative work, while 31% indicated they don’t have the space they need for their 
creative pursuits.  Fifteen percent (15%) rent or own studio or other creative work space 
outside their home that they use on an ongoing basis. 
 

Table 21:  Current Studio or Creative Work Space Arrangement 
 
Work Space Arrangements 

“yes” responses 
       #      % 

I have space within my home that I use for my art or creative work 93 39.6 
I don’t have the space I need for my art or creative work (e.g., current 
space is not adequate, can’t afford available space, etc.) 

73 31.1 

I rent or own studio or other creative work space outside my home on an 
ongoing basis 

36 15.3 

My work space is provided free of charge (e.g., member of dance troupe, 
university student, etc.) 

16 6.8 

I rent or own studio or other creative work space outside my home on an 
occasional or as needed basis 

9 3.8 

My work does not require designated space 6 2.6 
I am on a waiting list to rent studio/work space in Colorado Springs 2 0.9 
Total 235 *100.1 

     *Does not equal 100.0% due to rounding. 
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Relocation to a Live/Work Community:  Current Living Arrangements 
 
 
The survey respondents were asked questions about their current living arrangements.  
 
 
Thirty-seven percent (37%) of the interested artists do not live with other adults (Table 22).  
The majority (79%) do not have children residing with them in their home.   
 

Table 22:  Current Household Composition 
 
Number of Adults 

“yes” responses 
        #    % 

One - I am the only adult 86 36.6 
Two 104 44.3 
Three or more 45 19.1 
Number of Children (under 18)      #   % 
None 186 79.1 
One 26 11.1 
Two 13 5.5 
Three or more 10 4.3 
Total 235 100.0 

         
 
 
 
Most of the interested artists (61%) currently rent or lease their living space, while 23% own 
their residence (Table 23). Sixteen percent (16%) do not rent/lease or own the space in which 
they live (may live with others, reside at a college or university, etc.). 
 

Table 23:  Current Home Rental/Lease vs. Ownership 
 
 

“yes” responses 
        #     % 

Rent/Lease 144 61.3 
Own 54 23.0 
Do not rent/lease or own 37 15.7 
Total 235 100.0 
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Of the 198 interested artists who rent/lease or own their living space, 38% currently pay $401 
- $800 per month, and twenty-nine percent (29%) pay $801 - $1,200 per month for their 
housing (Table 24). Ten percent (10%) pay more than $1,500 for their current living space. 
 

 Table 24: Current Housing Costs  

 
Monthly Housing Costs (excluding utilities) 

   “yes” responses 
(198) 

            #         % 

$0 5 2.5 
$1 - $400 21 10.6 
$401 - $600 31 15.7 
$601 - $800 45 22.7 
$801 - $1,000 36 18.2 
$1,001 - $1,200 22 11.1 
$1,201 - $1,500 19 9.6 
$1,501 - $2,000 14 7.1 
Over $2,000 5 2.5 
Total 198 100.0 
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Figure 4:  Would you rent private studio or creative 
work space on an ongoing basis in Colorado Springs?

 
 
ONGOING PRIVATE STUDIO AND CREATIVE WORK SPACE 
 
 
Two hundred fifty (250) of the survey respondents (34%) indicated an interest in renting 
private studio or creative work space, specifically designed for artists and creative individuals, 
on an ongoing basis in Colorado Springs CO (Figure 4). Of the artists interested in ongoing 
private studio or creative work space, 150 were interested in renting private studio space but 
not live/work space, while 100 were interested in both private studio space and potential 
live/work space. (As noted previously, for the 100 artists interested in both relocating to 
live/work space and renting ongoing private studio space, it is reasonable to assume they 
would choose either private studio space or live/work space, but not both.) 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The following tables provide information for all respondents who indicated an interest in 
renting private studio space on an ongoing basis (250) as well as for the subset of artists 
interested in ongoing private studio space but not live/work space (150). The data for those 
artists interested in private studio space but not live work space are highlighted in these tables 
and are labeled “studio only”. 
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Eighty-five percent (85%) of those interested in renting private studio space expressed interest 
in the Downtown Creative District, while nearly two-thirds (64%) would be interested in the 
area west of I-25/Old Colorado City (Table 25). (Additional areas of interest are provided in 
Appendix C). 
 

Table 25:  Interest in Selected Areas of Colorado Springs* 
 Studio Only All Interested in 

Studio Space 
   “yes” responses “yes” responses 

Areas # % # % 
Downtown Creative District 120 80.0 212 84.8 
West of I-25/Old Colorado City 85 56.7 160 64.0 
North of Fillmore Avenue 41 27.3 78 31.2 
South of Las Animas Street 28 18.7 65 26.0 
East of Hancock Avenue 24 16.0 50 20.0 
Other, please specify 16 10.7 27 10.8 

 *Respondents may have selected multiple areas. 
 
 
 
Most (84%) of the interested artists currently reside in Colorado Springs, and 12% have lived 
there in the past (Table 26). (Detailed current residence data is provided in Appendix B).   
 

Table 26:  Colorado Springs Residence 
 
 
 
Ever Lived in Colorado Springs? 

Studio Only All Interested in 
 Studio Space 

“yes” responses   “yes” responses 
         #        %           #         % 

I currently live in Colorado Springs 130 86.7 210 84.0 
Yes, but not currently 16 10.7 29 11.6 
No 4 2.7 11 4.4 
Total 150 *100.1 250 100.0 
*Does not equal 100.0% due to rounding. 
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The most common arts, cultural and creative industries of those interested in renting ongoing 
private studio space are painting/drawing, art gallery/exhibition space/curatorial, and arts 
education/ instruction (Table 27). (Additional arts, cultural and creative industries are 
provided in Appendix C). 
 

Table 27:  Arts, Cultural and Creative Industries* 
 Studio Only All Interested in 

Studio Space 
   “yes” responses “yes” responses 

 # % # % 
Painting/Drawing 55 36.7 100 40.0 
Art gallery/Exhibition space/Curatorial 32 21.3 55 22.0 
Arts education/instruction 26 17.3 50 20.0 
Mixed media 30 20.0 46 18.4 
Music (vocal/instrumental/recording/composition) 27 18.0 46 18.4 
Photography 32 21.3 46 18.4 
Graphic arts/design 30 20.0 39 15.6 
Crafts/Fine crafts 20 13.3 35 14.0 
Writing/Literary arts 20 13.3 33 13.2 
Performance art 16 10.7 28 11.2 
Theater arts (acting, directing, production, etc.) 10 6.7 26 10.4 
Digital arts (computer/multimedia/new media, etc.) 15 10.0 24 9.6 
Arts administration/Arts advocacy 12 8.0 22 8.8 
Sculpture 13 8.7 22 8.8 
Film/Video/Television/Digital/Web-based entertainment 
production 

11 7.3 20 8.0 

Installation art 12 8.0 20 8.0 
Fiber/Textile arts/Fashion/Costume design 10 6.7 19 7.6 
Woodworking 12 8.0 19 7.6 
Jewelry design/fabrication 10 6.7 18 7.2 

 *Respondents may have selected multiple industries; table includes options selected by at least 7% of interested artists. 
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Ongoing Private Studio & Creative Work Space:  Current Space Arrangements 
 
 
Many of the interested artists (42%) currently do not have space they use specifically for their 
art or creative work (Table 28). 
 

Table 28:  Current Studio/Creative Work Space 
 
 
 
Have space used only for art/creative work? 

Studio Only All Interested in 
 Studio Space 

“yes” responses   “yes” responses 
         #        %           #         % 

Yes 86 57.3 145 58.0 
No 64 42.7 105 42.0 
Total 150 100.0 250 100.0 

 
 
 
A large number (46%) use space within their home for their art or creative work, and 22% 
report that they do not have the space they need for their art or creative activities (Table 29). 
Twenty-two percent (22%) currently rent or own studio or other creative work space outside 
their home on an ongoing basis. 
 

Table 29:  Current Studio/Creative Work Space Arrangement 
 Studio Only All Interested in 

    Studio Space 
 “yes” responses “yes” responses 

Studio/Creative Work Space Arrangements    #                    %           #         % 
I have space within my home that I use for my art or creative work 76 50.7 115 46.0 
I don’t have the space I need for my art or creative work (e.g., current 
space is not adequate, can’t afford available space, etc.) 27 18.0 56 22.4 
I rent or own studio or other creative work space outside my home on 
an ongoing basis 34 22.7 55 22.0 

My work space is provided free of charge (e.g., member of dance 
troupe, university student, etc.) 

6 4.0 9 3.6 

I rent or own studio or other creative work space outside my home on 
an occasional or as needed basis 3 2.0 8 3.2 

My work does not require designated space 4 2.7 6 2.4 
I am on a waiting list to rent studio/work space in Colorado Springs 0 0.0 1 0.4 
Total 150 *100.1 250 100.0 
*Does not equal 100.0% due to rounding. 
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The following table shows the amounts paid by the interested artists who indicated that they 
rent or own studio or creative work space outside their home on an ongoing basis. The 
amount these artists pay varies widely.  One-quarter (25%) pay $101 - $200 each month for 
their creative space (Table 30).  
 

Table 30:  Current Studio/Creative Work Space Cost 

    Studio Only 
(34) 

 All Interested in 
    Studio Space 

  (55) 
    “yes” responses    “yes” responses 

Monthly Studio/Creative Work Space Cost               #            %              #            % 
$0 0 0.0 0 0.0 
$1 - $50 2 5.9 3 5.5 
$51 - $100 4 11.8 5 9.1 
$101 - $150 4 11.8 7 12.7 
$151 - $200 4 11.8 7 12.7 
$201 - $250 5 14.7 5 9.1 
$251 - $300 2 5.9 3 5.5 
$301 - $350 1 2.9 3 5.5 
$351 - $400 2 5.9 5 9.1 

$401 - $500 2 5.9 3 5.5 

$501 - $750 3 8.8 5 9.1 

More than $750 5 14.7 9 16.4 
Total 34 *100.1 55 *100.2 
*Does not equal 100.0% due to rounding. 
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Ongoing Private Studio and Creative Work Space:  Needs and Preferences 
 
 
Sixty percent (60%) of the artists interested in renting private studio space on an ongoing basis 
need studio/work spaces of 200 - 500 square feet. Eighteen percent (18%) need less than 200 
square feet, and very few (4%) require spaces larger than 1,000 square feet (Table 31). 
 

Table 31: Minimum Space Requirements for Private Studio/Creative Work Space 
 
 
 
Minimum Square Footage 

         Studio Only      All Interested in 
     Studio Space 

          “yes” responses      “yes” responses 
              #           %               #             % 

Under 200 sq. feet 31 20.7 44 17.6 
200 - 350 sq. feet 64 42.7 105 42.0 
351 - 500 sq. feet 26 17.3 45 18.0 
501 - 650 sq. feet 12 8.0 18 7.2 
651 - 800 sq. feet 6 4.0 12 4.8 
801 - 1,000 sq. feet 3 2.0 5 2.0 
1,001 - 1,500 sq. feet 4 2.7 8 3.2 
1,501 - 2,000 sq. feet 0 0.0 0 0.0 
More than 2,000 sq. feet 1 0.7 1 0.4 
I do not know  3 2.0 12 4.8 
Total 150 *100.1 250 100.0 
*Does not equal 100.0% due to rounding. 
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The interested artists were asked to identify up to four features that would be most important 
to them in their private studio or creative work space. Fifty-seven percent (57%) indicated that 
abundant natural light is important and half identified high-speed/high-bandwidth Internet 
access as important. Other preferred features were floor to ceiling walls separating adjacent 
studios and air conditioning (Table 32). (Additional important private studio/creative work 
space features identified by the interested artists are provided in Appendix C). 
 

Table 32:  Preferred Private Studio/Creative Work Space Features* 
 Studio Only All Interested in 

 Studio Space 
       “yes” responses  “yes” responses 

Features # % # % 
Abundant natural light 84 56.0 143 57.2 
Internet access (high-speed/high bandwidth for 
large files/graphics use) 

76 50.7 126 50.4 

Floor to ceiling walls separating adjacent studios 
(not 3/4 walls e.g., 8 ft. walls with a 10 ft. ceiling) 

61 40.7 95 38.0 

Air conditioning 53 35.3 86 34.4 
Utility sink with trap (in the studio - not shared) 36 24.0 61 24.4 

Soundproofing 37 24.7 58 23.2 
High ceiling (over 10 feet) 35 23.3 56 22.4 
Storefront/Direct street access for retail sales 37 24.7 55 22.0 
Special ventilation 26 17.3 47 18.8 
Assembly-use code compliant (for music, theater, 
exhibitions, events, etc.) 

18 12.0 33 13.2 

Direct outdoor access (e.g., roll-up door) 19 12.7 33 13.2 
Special electrical wiring/subpanel (i.e., 20 amp 
circuits/220 volts) 

15 10.0 30 12.0 

Industrial-arts compatible (i.e., for welding/open 
flame, heavy machinery, light manufacturing, 
etc.) 

12 8.0 27 10.8 

*Respondents may have selected multiple features; table includes options selected by at least 7% of interested artists. 
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The interested artists were also asked to identify up to five types of shared amenities and/or 
design features that would be most important in the building where they would have private 
studio or creative work space (Table 33). The most preferred amenities and design features 
were a gallery/exhibition space, additional storage, a networking/meeting/lounge space, and 
a utility sink with trap. (Additional preferred shared amenities and design features identified 
by the interested artists are provided in Appendix C). 
 

Table 33:  Preferred Shared Amenities and Design Features for  
Private Studio/Creative Work Space* 

 
 
 
Shared Amenities/Design Features 

Studio Only All Interested in 
Studio Space 

“yes” responses “yes” responses 
# % # % 

Gallery/Exhibition space 91 60.7 148 59.2 
Additional storage 67 44.7 123 49.2 
Networking/Meeting/Lounge space 72 48.0 101 40.4 
Utility sink with trap 63 42.0 91 36.4 
Classroom(s)/Teaching space 51 34.0 80 32.0 
Outdoor work area 46 30.7 78 31.2 
Community garden (ground or rooftop) 30 20.0 72 28.8 
Business center (copier, fax, scanner, postage meter, etc.) 39 26.0 69 27.6 
Sustainable design 36 24.0 67 26.8 
Flex space for small-scale 
performances/readings/demonstrations 

29 19.3 55 22.0 

Rehearsal space (dance, theater, performance art, etc.) 29 19.3 54 21.6 
Bicycle parking (indoors/secure) 27 18.0 49 19.6 
Sound proof practice room 24 16.0 45 18.0 
Loading dock 14 9.3 24 9.6 

    *Respondents may have selected multiple types of amenities/design features; table includes options selected by at least 7% of  
 interested artists. 
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Approximately half (53%) of the artists interested in renting private studio space on an 
ongoing basis could afford $101 - $300 per month for that space (paid in addition to costs for 
housing), 20% could pay $100 or less, and 8% could pay more than $500 each month (Table 
34).    
 

Table 34:  Affordable Private Studio/Creative Work Space Costs 
        Studio Only         All Interested in      

        Studio Space 
Maximum Monthly Amount for          “yes” responses        “yes” responses 
Studio Space (excluding utilities) # % # % 
$100 or less 34 22.7 51 20.4 
$101 - $200 41 27.3 82 32.8 
$201 - $300 33 22.0 50 20.0 
$301 - $400 19 12.7 31 12.4 
$401 - $500 11 7.3 15 6.0 
$501 - $750 10 6.7 18 7.2 
More than $750 2 1.3 3 1.2 
Total 150 100.0 250 100.0 
 
 
 
 
 
  



Arts Market Survey – Colorado Springs 
 

 
- 30 - 

 

Yes - Shared 
space & 

equipment & 
other space

27%

Yes - only shared 
space & 

equipment
31%

No
42%

Figure 5: Would you access shared creative space & specialized 
equipment through a paid membership or other short-term or 

occasional rental arrangement in Colorado Springs?

 
SHARED CREATIVE SPACE AND SPECIALIZED EQUIPMENT 
 
Four hundred twenty-four (424) of the survey respondents (58%) indicated an interest in 
accessing shared creative space and specialized equipment in Colorado Springs, CO through 
a paid membership or other short-term or occasional rental arrangement (Figure 5).  
 
Two hundred twenty-six (226) of these respondents are only interested in accessing shared 
creative space and specialized equipment, while 198 also expressed interest in live/work space 
and/or ongoing private studio or creative work space. (For the 198 respondents interested in 
access to shared creative space and specialized equipment and other space, it is reasonable to 
assume that they may choose this access as well as ongoing private studio space rental and/or 
relocation to live/work space in Colorado Springs).  
 
 
 

 
 
 
 
 
 

 

 

 

 

 
 
 
 
 
 
 
Most of these interested artists (82%) currently reside in Colorado Springs, and 14% have 
lived there in the past (Table 35). 
 

Table 35:  Colorado Springs Residence 
 
Ever Lived in Colorado Springs? 

“yes” responses 
        #      % 

I currently live in Colorado Springs 347 81.8 
Yes, but not currently 61 14.4 
No 16 3.8 
Total 424 100.0 
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The most common arts, cultural and creative industries of those interested in accessing shared 
creative space and specialized equipment are painting/drawing, arts education/instruction, 
and music (Table 36). (Additional arts, cultural and creative industries are provided in 
Appendix C). 
 

Table 36:  Arts, Cultural and Creative Industries* 
 
 

“yes” responses 
# % 

Painting/Drawing 120 28.3 
Arts education/instruction 86 20.3 
Music (vocal/instrumental/recording/composition) 86 20.3 
Photography 82 19.3 
Art gallery/Exhibition space/Curatorial 77 18.2 
Crafts/Fine crafts 72 17.0 
Writing/Literary arts 69 16.3 
Mixed media 61 14.4 
Theater arts (acting, directing, production, etc.) 59 13.9 
Graphic arts/design 52 12.3 
Performance art 49 11.6 
Arts administration/Arts advocacy 46 10.8 
Digital arts (computer/multimedia/new media, etc.) 39 9.2 
Fire arts (ceramics, glass, metalworking/metalsmithing) 39 9.2 
Sculpture 38 9.0 
Fiber/Textile arts/Fashion/Costume design 36 8.5 
Dance/Choreography 35 8.3 
Film/Video/Television/Digital/Web-based entertainment production 34 8.0 
Installation art 31 7.3 
Jewelry design/fabrication 31 7.3 

   *Respondents may have selected multiple industries; table includes options selected by at least 7% of artists interested in accessing  
     shared creative space and specialized equipment. 
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The interested artists were asked to identify up to five types of shared creative spaces they 
would be most interested in accessing through a paid membership or other short-term rental 
arrangement (Table 37). The most preferred types of space were a gallery or exhibition space, 
a classroom/teaching space, and a pop-up gallery or similar retail space. (Additional preferred 
shared creative spaces identified by the interested artists are provided in Appendix C). 
 

Table 37:  Preferred Shared Creative Spaces* 
 
Shared Creative Spaces 

“yes” responses 
# % 

Gallery/Exhibition space 127 30.0 
Classroom/Teaching space 117 27.6 
Pop-up gallery or similar retail space 107 25.2 
Ceramics and/or Clay studio/Kiln 96 22.6 
Computer room with design software (e.g., CAD, Photoshop, InDesign, Final 
Cut Pro, etc.) 91 21.5 
Networking/Meeting/Lounge space 86 20.3 
Co-working space (shared office for freelancers, start-ups, etc.) 85 20.0 
Woodworking shop and equipment (e.g., routers, sanders, etc.) 83 19.6 
Music recording studio 81 19.1 
General purpose fine arts studio 78 18.4 
Theater/Performance space (black box, flexible) 77 18.2 
Makerspace with digital fabrication tools (e.g., 3D printers/laser cutters, etc.) 75 17.7 
Rehearsal space (theater, performance art, etc.) 72 17.0 
Printmaking studio 71 16.7 
Paint room (sprayers/ventilation) 65 15.3 
Theater/Performance space (formal seating/permanent stage) 60 14.2 
Dance studio/rehearsal space 54 12.7 
Commercial kitchen 51 12.0 
Dark room 51 12.0 
Sound proof practice room 49 11.6 
Metalworking/Metalsmithing studio 40 9.4 
Fine metals/Jewelry making studio 38 9.0 
Scene/Prop/Costume shop 33 7.8 
Textile space (loom, spinning wheel, sewing machines, etc.) 32 7.5 

 *Respondents may have selected multiple types of space; table includes options selected by at least 7% of artists interested in   
  accessing shared creative space and specialized equipment.  
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INTEREST IN ADDITIONAL CONTACT OR PARTICIPATION 
 
 
At the end of the survey, respondents were asked if they were interested in being contacted or 
wanted to be involved in the study and proposed project.  The survey respondents could sign 
up for additional contact regardless of their interest in relocation to or rental of space in 
Colorado Springs.  
 
Of the survey respondents (736): 
 

• 507 (69%) indicated they would like to receive further information about the project. 
 
• 412 (56%) indicated they would like to be added to an interest list for the project. 

 
• 309 (42%) indicated they would be interested in volunteering for the project.  
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Appendix A:  Survey Methodology 

 
 
Artspace Projects and Swan Research and Consulting, in collaboration with the Colorado 
Springs Creative Collective (CS Creative Collective), designed the survey used in this study. 
The survey addressed four areas of interest including 1) current living and creative working 
information, 2) preferences for living and creative work space, 3) demographic information, 
and 4) the respondent’s personal interest in an affordable artists’ live/work community, 
ongoing private studio or creative work space, and access to shared creative spaces and 
specialized equipment through a paid membership or other short-term or occasional rental 
arrangement in Colorado Springs. 
 
The CS Creative Collective Steering Committee played a key role in the organization and 
administration of this project. The Steering Committee members include:  
 

• Bob Wolfson, Project Lead, Colorado Springs Creative Collective 
 

• Sally Hybl, Fine Arts Center at Colorado College Theatre Company and 
THEATREWORKS 

 

• Larry Masters, FuseOne 
 

• Claire Swinford, Colorado Springs Downtown Partnership 
 

• Tara Sevanne Thomas, Bemis School of Art/Fine Arts Center at Colorado College 
 

• Mark Tremmel, Tremmel Design Group 
 

• Russ Ware, The Wild Goose Meeting House 
 
The CS Creative Collective, in coordination with the Downtown Partnership and the Steering 
Committee organized a wide-ranging dissemination effort that included the following: 
 

• Assistance from many organizations, including COPPeR, the Cottonwood Center for 
the Arts, the Pikes Peak Arts Council, Fuse Capacitor, the Fine Arts Center at 
Colorado College (FAC), the Pikes Peak Community College Culinary Program, Bemis 
School of Art at the FAC, the Springs Ensemble Theatre, Ormao Dance Company, 
and many others. These organizations used their websites and social media to convey 
information about the survey and encourage completion, sent emails to their 
constituents, and posted information in online newsletters. Many individuals also sent 
information by email or social media to others, encouraging them to participate in the 
study. 
 

• Email blasts were sent by the CS Creative Collective on a weekly basis to their project 
subscribers (their current list includes 484 individuals).  Approximately 2,500 postcards 
were distributed, and approximately 350 posters were used throughout the region, 
including in the communities of Woodland Park, Manitou Springs, Old Colorado City, 
as well as Colorado Springs.   
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• The launch of the survey was celebrated with an event at the Colorado Springs Fine 

Arts Center, with members of the print and radio media present.   
 

• Several business owners held “gatherings” to recruit survey respondents and at some 
of these events WiFi enabled computers and tablets were available for those in 
attendance to use to complete the survey. 

 

• Media coverage included postings in the Colorado Springs Independent newspaper, 
and representatives of KRCC radio (a partner with National Public Radio) and KCME 
radio (classical music and arts content) attended project-related focus groups, the 
public meeting, and the survey launch event. 

 

• Social media efforts were broad ranging, and included Instagram, Twitter, and 
Facebook posts on several different individual and group pages. Special efforts were 
made to use social media to connect with a diverse set of respondents. 

 
The survey was available for 8 weeks via the Internet, utilizing the Survey Gizmo survey 
application. Seven hundred thirty-six (736) individuals completed the survey.  
 
The survey respondents are a sample of convenience. While believed to be grossly 
representative of the target population (artists and other creatively involved individuals living 
and working in Colorado Springs and the surrounding region), generalization of the findings 
to this broader population cannot be conducted. Because of the non-random nature of the 
sample, the data reported include only descriptive statistics. Substantial differences in numbers 
and percentages are deemed meaningful, as are patterns in the data.  As with any measurement 
tool, some error is inherent; small group differences or percentages should be interpreted 
carefully. 
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Appendix B: Current Residence - Interested Artists 
 

Interested Artists Currently Residing in Colorado Springs 
 

Zip Code 
Live/Work Space Ongoing Private 

Studio Rental 
# % # % 

80903 47 20.0 50 20.0 
80904 24 10.2 21 8.4 
80909 20 8.5 23 9.2 
80907 15 6.4 23 9.2 
80905 12 5.1 13 5.2 
80919 11 4.7 13 5.2 
80906 9 3.8 13 5.2 
80920 9 3.8 9 3.6 
80910 8 3.4 8 3.2 
80917 7 3.0 6 2.4 
80918 6 2.6 7 2.8 
80916 5 2.1 1 0.4 
80915 4 1.7 3 1.2 
80911 3 1.3 2 0.8 
80922 3 1.3 0 0.0 
80908 1 0.4 4 1.6 
80913 1 0.4 0 0.0 
80921 1 0.4 4 1.6 
80923 1 0.4 4 1.6 
80925 1 0.4 0 0.0 
80926 1 0.4 1 0.4 
80951 1 0.4 0 0.0 
80924 0 0.0 2 0.8 
Total 190 80.7 207 82.8 

 
 

Interested Artists Currently Residing in Other Colorado Cities 
 

City 
Live/Work Space Ongoing Private 

Studio Rental 
# % # % 

Manitou Springs 14 6.0 12 4.8 
Fountain 4 1.7 4 1.6 
Denver 3 1.3 2 0.8 

Monument 3 1.3 3 1.2 
Peyton 3 1.3 2 0.8 
Pueblo 3 1.3 1 0.4 
Rush 2 0.9 2 0.8 
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City 
Live/Work Space Ongoing Private 

Studio Rental 
# % # % 

Deer Trail 1 0.4 0 0.0 
Walsenburg 1 0.4 1 0.4 

Woodland Park 1 0.4 3 1.2 
Boulder 0 0.0 2 0.8 

Englewood 0 0.0 1 0.4 
Penrose 0 0.0 1 0.4 
Total 35 15.0 34 13.6 

 
 

 
 
 
 

Interested Artists Currently Residing in Other States 
 

 

*Zip code provided was not valid 

State 
Live/Work Space Ongoing Private 

Studio Rental 
# % # % 

California 2 0.9 2 0.8 
Illinois 2 0.9 1 0.4 
Texas 2 0.9 2 0.8 

Arizona 1 0.4 1 0.4 
New York 1 0.4 2 0.8 

Pennsylvania 1 0.4 1 0.4 
N/A* 1 0.4 0 0.0 
Total 10 4.3 9 3.6 
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Survey Respondents Interested in Relocation to Live/Work Space: 
Distribution of Current Residence by Zip Code 
   
         Size of circle indicates relative frequency of responses by zip code 
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Appendix C:  Survey Data – Additional Responses of  
Interested Artists 
 
  
This appendix contains responses of artists and creative individuals interested in relocating to 
affordable live/work space, renting private studio or creative work space on an ongoing basis, 
and/or accessing shared creative space and specialized equipment on a short-term or 
occasional basis, in Colorado Springs, CO. These responses were not included in the main 
report because either the response rate was low, or the response was entered as free text. These 
additional responses are provided in the following tables.  
 
 
Artists Interested in Relocating to Live/Work Space (235): 
 
Survey Question:  Which of the following areas would you consider for relocation to 
affordable artists’ live/work space in Colorado Springs? (Select all that apply) 
 

Other Areas of Interest for Relocation to Live/Work Space 
 

 
Responses 
# % 

80903 1 0.4 
Airport 1 0.4 
Any location 3 1.3 
Any location that is affordable 1 0.4 
Anywhere by Powers, Academy, Fountain, and/or Airport 1 0.4 
Anywhere that offered it in Colorado Springs 1 0.4 
Around Manitou springs or old Colorado 1 0.4 
East of downtown, near America the beautiful park and the library 1 0.4 
East of Palmer High School 1 0.4 
Foothills, Black Forest, University Park, I'm more of a “need green and quiet” 
not urban artist. 

1 0.4 

Fountain area 1 0.4 
I am open to suggestions because I will move to CS soon 1 0.4 
I'm unsure.  I don't know the area well enough.  New to the area. 1 0.4 
Ivywild 2 0.9 
Ivywild Neighborhood, Bon Shopping Center Neighborhood (South of Fillmore 
on Shooks Run) 

1 0.4 

Manitou 1 0.4 
Manitou Springs 2 0.9 
Near Cottonwood or the old Gazette building 1 0.4 
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Responses 
# % 

New South End Downtown CS (S of Costilla, N of Las Animas 1 0.4 
North gate - briargate 1 0.4 
North of Woodman & I25 1 0.4 
Northgate area 1 0.4 
S 8th and Cheyenne Mountain Blvd. (area) 1 0.4 
Somewhere peace and quiet 1 0.4 
University Village area 1 0.4 
Unsure 1 0.4 
Vacated helen hunt elementary school in hillside or old Gazette building would 
be perfect 

1 0.4 

Woodman 1 0.4 
Would really like to see something on the Southside of town. 1 0.4 
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Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to four that most apply) 
 
Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 

 
Responses 
# % 

Healing arts/Art therapies* 16 6.8 
Jewelry design/fabrication* 15 6.4 
Murals/Street art* 15 6.4 
Book arts/illustration* 12 5.1 
Woodworking* 12 5.1 
Art/Music therapy* 11 4.7 
Culinary arts* 11 4.7 
Printmaking* 10 4.3 
Architecture/Landscape architecture* 8 3.4 
Hair stylist/designer/colorist/Makeup 4 1.7 
Interior design* 4 1.7 
Acrobatics 1 0.4 
Calligraphy-Typography 1 0.4 
Collage 1 0.4 
Expressive movement 1 0.4 
Glass etching, wood staining 1 0.4 
Integrative 1 0.4 
Laser cutter, 3d print, etc. 1 0.4 
Papercrafting 1 0.4 
Yard art 1 0.4 

 *Art, cultural or creative industry was provided as an option in the survey. 
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Survey Question:  Of the following, please choose up to four that would be most 
important for your art or creative work in your live/work space. 
 

Additional Features Identified by the Interested Artists as Most Important 
 

 Responses 
# % 

Special electrical wiring/subpanel* 16 6.8 
Sprung floor* 14 6.0 
High-load bearing floor* 10 4.3 
At least three windows 1 0.4 
Easy access for recycle and sustainable re-use trade and re-use space 1 0.4 
Feeling of yard, garden. or “outside” even if shared and not for private use. 1 0.4 
Kiln 1 0.4 
Medium size yard for dogs. 1 0.4 
Mirrors 1 0.4 
Pet friendly 1 0.4 
Pipe grid and movable lights in private and exhibition spaces 1 0.4 
Shared materials, “machinery” (dye studio, looms) 1 0.4 
*Feature was provided as an option in the survey. 
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Survey Question:  Of the following shared amenities and design features that may be 
available for residents in the building where you would relocate to live/work space, please 
choose up to five that would be most important to you* 
 

Additional Shared Amenities and Design Features 
 Identified by the Interested Artists as Most Important 

 Responses 
# % 

Electric car charging station* 5 2.1 
An area to operate a kiln. 1 0.4 
Areas and programs for kids to safely exist: indoor/outdoor play space, area for 
group childcare on occasion, children's art spaces, truly accommodating to 
families (living spaces with enough bedrooms, large families placed closer to 
outdoor areas) 

1 0.4 

Chain hoist/large bay 1 0.4 
Classy, private, living space. 1 0.4 
Commercial Kitchen 1 0.4 
Depends on the project 1 0.4 
Kitchens for culinary learning/practicing 1 0.4 
Large windows 1 0.4 
Natural light 1 0.4 
No pets, no smoking. 1 0.4 
On-site parking 1 0.4 
Outdoor outlets (to plug in computer for writing outdoors) 1 0.4 
Outdoor, fenced space for dogs to exercise/run 1 0.4 
Performance Theatre Space 1 0.4 
Printing presses 1 0.4 
Retail space, ventilation in studio 1 0.4 
The networking and business center space could be dual use/purpose space 1 0.4 
Ventilation 1 0.4 
Ventilation room for varnishing 1 0.4 

 *Amenity/Design feature was provided as an option in the survey. 
 
Survey Question:  For which of the following online activities do you access the Internet 
on a regular basis? (Select all that apply) 
 

Additional Online Activities 
 

 Responses 
# % 

Digital art 1 0.4 
Digital photography 1 0.4 
Purchasing Supplies 1 0.4 
Research 1 0.4 
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Artists Interested in Renting Ongoing Private Studio or 
Creative Work Space (250): 
 
Survey Question:  Which of the following areas would you consider for relocation to 
affordable artists’ live/work space in Colorado Springs? (Select all that apply) 
 

Other Areas of Interest for Relocation to Live/Work Space 
 

 
Responses 
# % 

Academy 1 0.4 
Anywhere between 616 N Tejon and 616 S Tejon. and the 3 blocks surrounding 
that stretch. 

1 0.4 

Black forest 1 0.4 
Briargate 1 0.4 
Briargate/Interquest Area 1 0.4 
Central location, something also on the east side near powers 1 0.4 
Cheyenne Canyon 1 0.4 
Depends on where I am living 2 0.8 
Downtown 1 0.4 
Downtown Woodland Park 1 0.4 
East side 1 0.4 
How about the Senior Citizens Center off Hancock.  I hear they are moving. 1 0.4 
I've always lived on the south side of town, and I would like to keep it that way 
as to better contribute to the area. 

1 0.4 

Las Animas to the S - Fillmore to the N 1 0.4 
Manitou Springs 1 0.4 
North Colorado Springs 1 0.4 
North gate - Briargate 1 0.4 
North Nevada street 1 0.4 
North of Woodman 1 0.4 
Northern Colorado Springs 1 0.4 
Open 1 0.4 
Platte and Murray 1 0.4 
SE but not NE 1 0.4 
Something in a park (in nature) 1 0.4 
South east of I-25 1 0.4 
The east side for the love of the Gods!  We have nothing within a thirty minute 
driving radius! 

1 0.4 
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Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to four that most apply) 
 

Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 Responses 
# % 

Fire arts (ceramics, glass, metalworking/metalsmithing)* 17 6.8 
Culinary arts* 14 5.6 
Healing arts/Art therapies* 14 5.6 
Murals/Street art* 14 5.6 
Printmaking* 14 5.6 
Book arts/illustration* 13 5.2 
Dance/Choreography* 13 5.2 
Architecture/Landscape architecture* 11 4.4 
Art/Music therapy* 11 4.4 
Interior design* 5 2.0 
Art films 1 0.4 
Classical radio 1 0.4 
Collage 1 0.4 
Cosmetology 1 0.4 
Earth Art 1 0.4 
Expressive movement 1 0.4 
Glass etching, wood staining 1 0.4 
Hair designer/artist 1 0.4 
Laser cutter, 3d printer, etc. 1 0.4 
Pyrography 1 0.4 
Tattoo art 1 0.4 

 *Art, cultural or creative industry was provided as an option in the survey. 
 
 

Survey Question: Of the following, please choose up to four that would be most important 
for your private studio or creative work space. 
 

Additional Features Identified by the Interested Artists as Important for Studio Space 

 Responses 
# % 

Washer/Dryer hook-ups* 14 5.6 
Sprung floor* 8 3.2 
Floor drain* 4 1.6 
High-load bearing floor* 4 1.6 
Dark room for film photography 1 0.4 
Sculpture/Plaster/Bronze compatible 1 0.4 
*Feature was provided as an option in the survey. 
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Survey Question:  Of the following shared amenities and design features that may be 
available in the building where you would have private studio/creative work space, please 
choose up to five that would be most important to you. 
 

Additional Shared Amenities and Design Features 
 Identified by the Interested Artists as Most Important 

 

 Responses 
# % 

Electric car charging station* 6 2.4 
220 Power, Exhaust system 1 0.4 
24hr access 1 0.4 
A quiet room -- i.e. ttp://www.writersroom.org 1 0.4 
An area to operate a kiln. 1 0.4 
Areas for kids to play while I work - lack of this prevents me from doing art 
full-time (I imagine creative space that's separate from child areas yet in direct 
view of those areas would be extremely beneficial for lots of local artists) 

1 0.4 

Commercial rated kitchen 1 0.4 
Darkroom 1 0.4 
Equipment: ventilated space, printing press, welding, casting, laser cutter, 
plasma cutter, etc. 1 0.4 

Fiber arts equipment; screen printing, dye studio, looms 1 0.4 
Hardwired network (ieee, etc.) 1 0.4 
Interaction with other artists 1 0.4 
Kitchen, lunch room, coffee 1 0.4 
Large flexible space for photographing/filming installation work (might be 
same as theater) 

1 0.4 

Large Performance Space 1 0.4 
Large windows 1 0.4 
Lots of plants. 1 0.4 
Mirrors 1 0.4 
Off street parking for car/bike 1 0.4 
Spring floor 1 0.4 
Studio with skylight 1 0.4 
Tall ceilings 1 0.4 
These all seem important to me. Maybe not electric car charging, at least not in 
the short term. 1 0.4 

Ventilation for soldering 1 0.4 
Windows and size of space 1 0.4 
Woodworking studio and tools 1 0.4 
*Amenity/Design feature was provided as an option in the survey. 
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Artists Interested in Accessing Shared Creative Space and 
Specialized Equipment through a Paid Membership or Other 
Rental Arrangement (424): 
 
 

Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to four that most apply) 
 
 

Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 Responses 
# % 

Printmaking* 28 6.6 
Woodworking* 28 6.6 
Culinary arts* 27 6.4 
Architecture/Landscape architecture* 26 6.1 
Healing arts/Art therapies* 23 5.4 
Murals/Street art* 20 4.7 
Art/Music therapy* 18 4.2 
Book arts/illustration* 17 4.0 
Interior design* 16 3.8 
Art Framing 1 0.2 
Beading portraits 1 0.2 
Calligraphy 1 0.2 
Calligraphy-Typography 1 0.2 
Expressive movement 1 0.2 
Family member of theatre performer/production artist 1 0.2 
Glass etching, wood staining 1 0.2 
Hair designer/artist 2 0.4 
Laser cutter, 3d print, etc. 1 0.2 
Latte art 1 0.2 
Pyrography 1 0.2 
Stained glass mosaic 1 0.2 
Ukrainian Eggs 1 0.2 
*Art, cultural or creative industry was provided as an option in the survey 
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Survey Question:  Please choose up to five shared creative spaces that you would be most 
interested in accessing through a paid membership or other short-term rental arrangement. 
 

Additional Shared Creative Spaces of Greatest Interest  
 

 Responses 
# % 

Glass hot shop* 24 5.7 
Sound booth (voiceover)* 23 5.4 
Film screening room* 19 4.5 
Large scale bronze or steel foundry* 19 4.5 
Cocktail or coffee space  1 0.2 
Dye kitchen 1 0.2 
Dye lab 1 0.2 
Film/Television studio 1 0.2 
Oil painting resources 1 0.2 
Ooak beading concepts 1 0.2 
Papermaking equipment 1 0.2 
Photography Studio 1 0.2 
Poetry Therapy 1 0.2 
Quiet spaces for writers 1 0.2 
Radio studio 1 0.2 
Short-term housing for guest artists 1 0.2 
Toxic chemical ventilated workspace 1 0.2 
Ventilated glass cutting/etching space, ventilated clean/dust free space for 
staining furniture (designed and ventilated for constant, all-day use) 1 0.2 

Writing cafe 1 0.2 
*Space was provided as an option in the survey. 
 
 
 
 


